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EAST EUROPE PROFILE
The East Europe region is defined as Turkey, Russia,
and the countries of the former Soviet Union that have not
joined the European Union (Armenia, Azerbaijan, Belarus,
Georgia, Kazakhstan, Kyrgyz Republic, Moldova, Tajikistan,
Turkmenistan, Ukraine and Uzbekistan). Total population
estimates in the region amount to over 333 million people, with
80 percent of the population in Russia, Ukraine and Turkey. Of
the six regions profiled in this publication, East Europe has the
smallest LAB annual consumption, accounting for just of three
percent of the global demand. Poor economic conditions
in Russia and the surrounding nations have flattened any
increasing demand prospects, as the majority of consumers
today tend to choose low-cost, basic laundry powders.

LAB SUPPLY
The majority of the region’s LAB supply is sourced
ex-regionally, as the largest country market – Turkey – does not
have local LAB production. One LAB producer still operates in
the region in Russia, although several state-owned producers
existed in the past.
The
Kirishi
Petroleum
Organic
Syntheiss
(Киришинефтеоргсинтез
or
Kirishinefteorgsintez),
commonly abbreviated as Kinef (КИНЕФ), is a Russian joint
stock production association operating one of the largest oil
refineries in Russia at Kirishi, which is about 70 miles southeast
of St. Petersburg. Kinef is owned by OAO Surgutneftegaz, a
Russian oil and gas major that was formed by merging several
state-owned oil and gas companies. The plant first came
on-stream in March 1996 with a nameplate capacity of 50,000
tons, based on UOP’s HF alkylation process technology, and
has since been debottlenecked to an estimated 60,000 tons/
year. Plans to expand further to 100,000 tons of capacity have
been under study for several years, however there has been no
indication that the project is currently moving forward.
Kinef is an important supplier of n-paraffins, producing
several grades ranging from C10 to C20 and supplying
feedstocks to various specialty end uses, as well as for captive
use in LAB production. The full range capacity is slated at
120,000 tons, with an estimated 60,000 tons for light cuts.
Kerosene is captively sourced from the adjacent refinery.

This sample issue is based on historical materials
published in this letter. It includes two features which, in
practice, are included in about 50% of the issues (rather than
one feature). See subscriber information on the last page.
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After a decade of planning, Kinef has replaced an older
45,000 ton/year Chemithon sulfonation unit with two new
Ballestra units, each capable of sulfonating five tons per
hour for a combined annual output of 80,000 tons. With the
expanded capacity, Kinef plans to increase its supply of LABSA
to the local Russian and Ukrainian detergent producers.
OAO Tatneft, another of Russia’s leading oil companies,
announced plans in 2006 to build a refining and petrochemical
complex at Nizhnekamsk called Taneco. The company planned
to build the complex in three phrases. The first phase, which
converts oil with high sulfur content to higher value products,
was completed in 2011. The third phase includes plans for an
LAB unit. Although a license for the process technology has
been purchased from UOP, the project has been delayed by
several years and remains in question if it will ever materialize.
EAST EUROPE - LAB PRODUCERS AND CAPACITIES,
2015-2016
(thousand tons/year)
Producer
Kinef

Location

2015

2016

Kirishi, Russia

TOTAL

LAB SUPPLY/DEMAND BALANCE
Demand for LAB in the region increased to 118,000 tons
in 2016, a 4.2 percent increase from 2015 levels. LAB output
levels from Kinef remained steady, while exports to Western
Europe decreased by 4,000 tons. LAB imports into the region
increased slightly during 2016 and could increase in 2017 as
merchant Russian sulfonators seek ex-regional volumes to
fulfill requirements previously met from Kinef.
(continued on page 4)
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MARKET NEWS
Sonatrach Plans LAB Plant in Algeria

Pakistan Modifies LABSA Tariffs

Sonatrach, the national petrochemical company of Algeria,
has launched a project to consider the construction of a
100,000 ton LAB plant. A FEED contract is reportedly due to be
issued as early as January 2017.

In a December 22 ruling, the Directorate General of
Customs Valuation of Pakistan lowered the tariff on branched
and linear alkylbenzene sulfonic acids imported over land
from Iran to $1.22/kg. The tariff on Iranian BABSA and LABSA
had previously been $1.23/kg. Tariffs on BABSA and LABSA
imported from Korea remained unchanged at $1.25/kg, while a
tariff of $1.23/kg was applied to all other sources of origination
(whereas before there had been no tariff). Tufail Chemicals,
the largest manufacturer of LABSA in Pakistan, agreed that the
import price should be fixed at $1,150/ton for Iranian LABSA
and that value of their own product and other imports should
be fixed at $1,160/ton.

Shell Pearl GTL Operating at Reduced Rate
On December 23, Shell announced that the company’s
Pearl GTL plant in Ras Laffan Industrial City, Qatar, was
operating at a production rate of approximately 50 percent
due to unforeseen maintenance required on all 18 of the
plant’s gasification units. Pearl has GTL product storage and
Shell will work with customers to minimize impacts. Pearl is
the world’s largest GTL plant, capable of processing 1.6 billion
standard cubic feet per day of natural gas into 140,000 bpd (oil
equivalent) of liquid hydrocarbon products and 120,000 bpd of
natural gas liquids and ethane.

Unilever Signs LAB Purchasing Agreement with LABIX
in Thailand

Químicos del Cauca Expands Sulfonation Capacity
Químicos del Cauca Ltda has expanded sulfonation
capacity at their facility in Caloto, Colombia by about 2,000 tons,
bringing total capacity to around 30,000 tons. The company
has also added sulfation capacity.

In November, Unilever signed a purchasing agreement
with LABIX, a 75:25 joint venture of Thai Oil Company Limited
and Mitsui & Co., Ltd. with a LAB capacity of 100,000 tons.
LABIX commercial operations began on February 25, 2016.

LAB CAPACITY WATCH
Producer

Location

Capacity

Status / Due Date

LAB, Palm Kernel, Ethylene, and n-Paraffin Prices
Monthly Avg.,US $/metric ton
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EAST EUROPE PROFILE

(continued from page 1)

Turkey is the largest consuming LAB market in the region,
and the 14th largest importer worldwide. Previous editions
of this profile have given an overstated volume of Turkey’s
LAB imports, including both HAB and LAB in the demand
estimations. Import volumes during 2016 amounted to 69,800
tons, an increase of 1.7 percent over 2015 levels. Sasol Italy
and ELAB (via Helm) supplied 80 percent of the LAB into Turkey,
with the balance from CEPSA in Spain, SEEF (via Muntajat) in
Qatar, Farabi Petrochemicals in Saudi Arabia and ICIIC in Iran.
EAST EUROPE - SUPPLY/DEMAND BALANCE, 2015-2016
(thousand tons)
2015

2016

Hayat operates the largest merchant sulfonator capacity,
with an estimated 40,000 tons capacity slated for LABSA
production and up to 18,000 tons of AES production based on
the neutralization capability.
TURKEY - LINEAR ALKYLBENZENE SULFONATE PRODUCERS AND CAPACITY, 2017
(thousand tons/year)
Company

City

State

Capacity

CAGR %

LAB Demand
Exports (Ex-Regional)
Imports (Ex-Regional)
Net Exports
LAB Production

--

Capacity

--

Operating Rate (%)

TOTAL

The role of LABSA imports in the region play an important
role to detergent producers, notably in the areas surrounding
Russia, as local LAB supplies are limited and only an insignificant
volume of LAB imports into Russia have been reported to date.
Surfactants supplied from the Central, and more recently
Western, European regions have been in practice for years.

SULFONATORS
Turkey is home to several established merchant and
detergent integrated sulfonators and sulfators. Although LABS
is the dominant surfactant produced, a few plants are configured
to produce a variety of products including alcohol sulfates and
alcohol ethoxysulfates. BASF and other sulfate capacities are
excluded from the following table. BASF, which has one of the
largest sulfation capacity in Turkey with an estimated 50,000
tons, manufactures sulfated alcohol derivative materials for
personal care and household applications.
In 2013, Unilever announced $150 million investment
plans for a new detergent plant in Konya, including a new four
ton per hour Ballestra sulfonation unit, which started in early
2017. The older Cascade unit in Gebze is presumed to be shut
as production has been shifted to the new site. Henkel had
ordered a new sulfonation unit to serve its Turkish operations
in 2011, which was installed in 2015.

COLIN A. HOUSTON & ASSOCIATES, INC.

Russia is home to some 200,000 tons of sulfation/
sulfonation capacity, however only the units that produce
LABSA are listed below. All of the units are based on Desmet
Ballestra’s technology, including the recently commissioned
replacement unit for Kinef. Government regulations seen
during the past few years had blockaded detergent producers
from importing LABSA, leaving only Kinef or one other
merchant sulfonator for supply options. Despite Kinef’s recent
expansion, as well as the intention to increase LABSA supply in
the local market, the government has lifted the restrictions and
a small volume of imported LABSA for a multinational detergent
producer has been seen during 2017. Kinef intends to reduce/
eliminate local LAB supply to the other sulfonators, posing the
challenge of either importing LAB or expanding other product
slates. Both Nefis and Norchem (Zavod Sintanalov) have the
ability to produce sulfated alcohol derivatives, and Nefis can
make AOS for captive use in its detergent production.
Although Henkel does not have a captive sulfonation
position in Russia, the company invested over €30 million in
a new liquid laundry manufacturing operation in Perm during
2016. This site increases Henkel’s operations to nine locations
in Russia and represents part of some €290 million of local
investments seen since entering the market in 1990. Henkel
intends to serve both the Russian and surrounding CIS areas.

INFO@COLINHOUSTON.COM
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RUSSIA- LINEAR ALKYLBENZENE SULFONATE PRODUCERS
AND CAPACITY, 2017
(thousand tons/year)
Company

City

State

Capacity

TOTAL
Kapachim operated a sulfonation unit in the Ukraine from
May 2012 until 2014, when damage caused from the UkrainianRussian crisis left the unit inoperable. Initially, LABSA from
West Europe was supplied to P&G and Henkel, the main
detergent producers there. However, Kinef has taken over the
LABSA supply for at least the past two years.

COLIN A. HOUSTON & ASSOCIATES, INC.

OUTLOOK
Despite the rapid decline in tourism in Turkey, demand for
LAB and surfactants has continued to increase during 2017. A
portion of the increase could be attributed to the multinational
producers established supply position for finished products
to the surrounding region. Detergents, home and personal
care products have seen an increasing level of exports to
the surrounding region, including areas of conflict (notably
Iraq and Syria). Although Iraq and Syria operated LAB and
sulfonation units historically, none are operable today. Recent
investments seen from the detergent majors indicate the
growing importance of the local Turkish market, with the
potential to increase export volumes.
Demand for liquid laundry detergents is reportedly
growing (from a small base) in all three major markets,
including Russia, as seen from the recent production site built
by Henkel. However, a large portion of the Russian population
has reportedly shifted to low cost powder detergent products
due to the ongoing economic crisis. This practice supports the
ongoing use of LAB-based formulations versus the historical
declines seen in developed regions when liquid detergents
gain market share.
The regional demand outlook for LAB is expected to
experience modest growth in the near-term, increasing
several thousand tons per year as seen during 2016. However,
detergent infrastructure has expanded and will presumably
support steadier growth than seen in the past years.
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HENKEL PROFILE
INTRODUCTION
Henkel AG & Company, KGaA, based in Düsseldorf,
Germany reported global sales of €16,428 million in 2014.
Henkel is a global leader in adhesives and consumer products.
With around 50,000 employees, Henkel operations have a
presence in every region. The company is organized into three
business sectors, as shown in the figure below, with adhesives
representing nearly half of the business. Corporate services
are shown below as a separate entity, not being assignable to
the individual business units.

The Laundry & Home Care business sector accounted for
sales of €4,626 million in 2014, and represented for 28 percent
of the total sales. The unit generated an unadjusted operating
profit of €615 million, accounting for 27 percent of the
company’s EBIT figures reported. In early 2015, the company
launched a major campaign in North America, rolling out its
Persil® brand in Wal-Mart stores. The brand, standing for
the conjoining of Perborate and Silicate, celebrated its 100th
anniversary in 2007. Worldwide, sales of Persil® are around
€1 billion.

The operating environment for detergent producers has
suffered from a hyper-competitive landscape. None of the
three majors (P&G, Unilever and Henkel) have seen sizable
growth in their detergent and home care businesses before
2010, as sales have remained flat. Prior, Henkel and Unilever
had made gains on P&G’s share of the segment. Low prices for
detergents have kept competition stiff as the majors compete
against each other and price brand strategies.
COLIN A. HOUSTON & ASSOCIATES, INC.

Henkel, P&G and Unilever
Sales in Home & Fabric Care (€ million)
2010

2011

2012

2013

2014

18,687

18,578

20,694

20,250

20,431

Unilever

7,967

8,364

9,238

8,963

9,203

Henkel

4,319

4,304

4,556

4,580

4,626

P&G

LAUNDRY & HOME CARE
Henkel markets a broad spectrum of detergents and
household cleaners under the Laundry & Home Care business
sector. These include heavy duty laundry detergents specialty
detergents, fabric softeners, dishwashing products, hard
surface cleaners and other household cleaners. In 2014, the
company saw the largest increase in sales in the emerging
regions, despite encountering the effects of ongoing political
turmoil in many sectors of these areas. In the developed
regions, sales declined slightly, which is mostly attributed to
the effects from price competition.
Henkel is the manufacturer of some of the most well
established brands of household laundry products sold in
Europe and North America. Persil® and Dixan® are premium
laundry brands. Other brands include Purex®, Spee®, Le Chat®,
Wipp®, Mir®, Weißer Reise®, Vernel®, Pril®, Bref® and Somat®.
Henkel evolved from the position of a nationally oriented
soap and detergent company to a leading European participant
over the last 50 years. Since the 1970s, Henkel has undertaken
steps to grow both organically and through acquisitions and
joint ventures. The company was a forerunner in the use of
fatty alcohol-based surfactants, started research in 1928 and
built its first higher alcohols plant in 1931. Subsequently,
Henkel built up the leading oleochemical, fatty alcohol and
surfactant business, which it divested as Cognis in 1999. The
time for detergent companies to utilize their own capital to
produce ingredients had passed. After a decade of operating
under private equity capital, Cognis was acquired by BASF in
2010.
In 1907, Persil® was launched as the world’s first self-acting
laundry detergent, which has been the cornerstone for Henkel’s
subsequent growth. The detergent, which cleans and bleaches
laundry without chlorine, not only helped eliminate much of
the physically strenuous task of scrubbing and washing by
hand, but also contributed to improved household hygiene.
These were direct, tangible contributions that Henkel made to
social progress. Today, Persil® is Germany’s leading laundry
detergent and one of the top brands in the Laundry & Home
Care business.
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Henkel brought its detergent business to China in 1992
with a three-way joint venture. The other two partners were
Tianjin Synthetic Detergent Factory (TSDF) and Deutsche
Entwicklungsgesellschaft (a financial/consulting firm), holding
70 percent and 10 percent, respectively. The three companies
set up Tianjin Henkel Detergents and Cleaning Products to
manufacture both TSDF (Tianjin Enzymatic®) and Henkel
brands (Persil®, Henko®, and Wipp®) laundry powders. Henkel
subsequently increased its ownership in the joint venture to
55 percent. In 1994, Henkel established another detergent
venture, Siping Henkel Detergents and Cleaning Products Co.
Ltd. Henkel held 60 percent of the stake while its partner,
Siping Municipal Oils & Fat General Plant (in Jilin Province),
held 40 percent. In another detergent expansion, the venture
Guilin Henkel Detergents & Cleaning Products Co. Ltd (Guangxi
Province) was established from an investment of approximately
$13 million. Henkel held a 60 percent stake with the Chinese
partner company taking 40 percent. Henkel’s investment had
heavily promoted compact detergents but these were pushed
out by local producers countering with low price products. In
2009, Henkel withdrew from the laundry business in China.
Two of the plants were sold to Liby: Siping and Guilin. Tianjin
went to Tianzhi.
In 2004, Henkel purchased the U.S.-based company The
Dial Corporation, a manufacturer of laundry detergents,
household cleaners, and body care products. The product
portfolio includes bar soaps, liquid soaps and shower gels in
the body care business, as well as laundry detergents and air
fresheners.
In 2010, Henkel announced the launch of Persil® Gel
detergent and Combat® Bait Gel insecticide across the Gulf
Cooperation Council (GCC) countries. The GCC includes the
nations of Bahrain, Kuwait, Oman, Qatar, Saudi Arabia and
the United Arab Emirates. With these three launches, Persil®
become the number one liquid detergent in the Middle East.

COLIN A. HOUSTON & ASSOCIATES, INC.

In 2011, Henkel has assigned the manufacturing and
marketing license for its Laundry and Home Care business
in the Philippines to Monheim Group of Companies, which
committed to invest P300 million for the establishment of
a production facility for Henkel products in the country.
Monheim has been the distribution partner of Henkel in the
Philippines for 12 years.
In 2011, Henkel divested its 50.97 percent share in Henkel
India, which was a joint venture with LAB-producer Tamilnadu
Petroproducts Ltd (TPL). The sale included the locally acquired
brands, Chek® detergent, Margo® soap and Neem Active®
toothpaste. In addition, Henkel offered a long-term licensing
of international brands Henko®, Pril® and Fa®. HSBC advised
the company on its sale and the restructuring of its Indian unit.
Henkel retained its hair color brand, Schwarzkopf®, and its
industrial business.
Announced in 2013, Henkel took over the Polish Personal
Care and Laundry business of PZ Cussons in early 2014. The
business operates mostly in Poland, but also includes activities
in Russia and other Central Eastern European countries. The
detergent brands include E®, Ixi®, and Kokosal®.
In March 2015, Henkel introduced a new premium priced
detergent in the U.S. under the Persil ProClean™ brand, which
will be sold exclusively through Wal-Mart. Persil® ProClean™
is available in liquid, powder and as unit-dose packets. The
powder detergent is called Power-Pearls™ and is sold in the
same plastic bottle as the liquid detergent rather than a more
typical cardboard container. The Power-Pearls™ contain LABS,
AS and AE as surfactants, tetraacetylethylenediamine (TAED) as
a bleach activator and sodium percarbonate as bleach. The
liquid detergent contains AES, AE and LABS, while the unit-dose
detergent contains AE and LABS as surfactants.
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MARKET POSITION

SUSTAINABILITY GOALS

During 2014, the company had strong growth in the
emerging markets, investing in R&D and manufacturing facilities
and gaining market share. The share of sales generated in
emerging markets accounted for 44 percent in 2014. In 2014,
the emerging markets had sales growth of 7.8 percent. The
Asia Pacific region and Latin America regions reported strong
organic growth as well. Eastern Europe sales grew 4.5 percent,
despite the political conflicts occurring in the region. The
Africa/Middle East region, also affected by continued political
and social unrest, saw double-digit sales growth.
In South Korea, Persil® achieved the market leader position
in 2014, which has been offered in-country since 2009.
During 2014, the company invested around €1.8
billion across all three business units to acquire brands and
technologies in both emerging and mature markets. In addition
to the company acquiring the PZ Cussons laundry and home
care business in Poland, Henkel completed the acquisition of
the hair cosmetics brand Pert® in Latin America in May. In
October, Henkel acquired the Spotless group, which includes a
Laundry and Hair Care business in Western Europe.

Henkel purchases certificates of sustainability for palm
kernel oil equal to the company’s total use. These certificates
ensure that an equal amount of certified sustainable PKO is
produced and available in the market, however it does not
guarantee that the actual palm products purchased by Henkel
have been sustainably produced.
Henkel committed as early as 2009 to complete this
measure by 2015, but has accelerated its adoption to “underline
Henkel’s leadership in sustainability”. Henkel has been involved
in the RSPO since its inception in 2003 and became an official
member in April 2008.
In a presentation during the 2014 AOCS World Conference
on Fabric and Home Care in Montreux, Switzerland, CEO
Kasper Rorsted shared the company’s target areas in improving
sustainability. The highlights include, using less petrochemicals,
reducing package sizes, dosage and water requirement.
In 2012, Henkel presented a strategy and financial targets
for the period up to 2016. The strategy centers around
priorities to outperform, globalize, simplify, and inspire. At
the same time, the company published a longer term vision
in its Sustainability Strategy 2030. This set of goals center
on achieving more with less and tripling efficiency. The new
sustainability strategy applies to all business sectors and the
entire value chain.

COLIN A. HOUSTON & ASSOCIATES, INC.
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FINANCIALS
The company reported sales of over €16 billion during
2014, a slight increase over 2013 results. Although organic
sales growth increased by 3.4 percent during the year, overall
operating profit declined by 1.8 percent. The adjusted return
on sales, adjusted for charges/gains and restructuring charges,
showed an increase of 15.8 percent.
Sales in the Laundry & Home Care segment increased by
1 percent to €4.6 billion. The operating profit (EBIT) declined
by almost ten percent, however, once adjusted for one-time
changes, gains and restructuring charges, results showed an
increase of 4.8 percent to outperform the other company
segments.

HENKEL FINANCIAL RESULTS - 2014
(in million euros)
2013

2014

Laundry & Home Care

4,580

4,626

1.0%

Beauty Care

3,510

3,547

1.0%

Adhesive Technologies

8,117

8,127

0.1%

148

128

-13.3%

16,355

16,428

0.4%

Laundry & Home Care

682

615

-9.8%

Beauty Care

474

421

-11.2%

1,271

1,345

5.9%

Corporate
TOTAL
Operating Profit (EBIT)

Adhesive Technologies
Corporate
TOTAL
Return on Sales (%)

COLIN A. HOUSTON & ASSOCIATES, INC.

% Change

Sales

-141

-137

2,285

2,244

-1.8%

--

14

13.7

-0.3%
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HENKEL PRODUCTION FACILITIES
Henkel has over 20 liquid and powder detergent plants in
West Europe. Henkel’s presence in Central and East Europe
is unmatched as the company has manufacturing plants in
several countries, including Poland, Turkey and Russia.
In Europe, Henkel has three production sites for
Megaperls®. The third site in Italy produces minimal quantities
as the compact detergent concept has failed to hold on there.
Henkel operates eight liquid detergent production sites for the
manufacture of HDL and LDL. Autodish and other cleaners are
also made at some of these sites. Most of the liquid sites are in
West Europe, with one in Hungary.
Worldwide, Henkel operates around 237,000 tons of
sulfation and sulfonation capacity for the production of anionic
surfactants. Of the ten countries it operates in, the largest
sulfonation unit is in Algeria with 63,000 tons capacity. With
the divestment of Cognis, Henkel gave up around 430,000 tons
of sulfation capacity (now part of BASF).
In 2008, Henkel divested its sulfonation unit in Poland to
Indian-based VVF Ltd.
Henkel invested $41 million in the company’s detergent
factory in Kruševac, Serbia, which opened during the second
half of 2014.
In 2014, Henkel invested $35 million to expand production
and build a research and development center at the company’s
Toluca, Mexico site. A 12,000 ton expansion of the sulfonation
brought the capacity at the site to 48,000 tons.
During 2014, Henkel purchased the Evtem sulfonation plant
in Ankara, Turkey. The company has reportedly purchased a
new sulfonation unit for the Turkish market as well, however
this has yet to materialize.

Henkel Sulfonation Units
(thousand tons)
Location

Country

Capacity

TOTAL

OUTLOOK
The Henkel Group has stated that it expects to generate
organic sales growth of three to five percent during 2015, with
the following expectations:
• Stable prices for raw materials, packaging, and purchased goods and services
•

Restructuring charges of €150-200 million

•

Investments in property, plant and equipment and intangible assets of between €550-600 million

By 2016, the company has targeted €20 billion in sales, half
of which will be generated in the emerging markets.

Note: All images and financial figures are sourced directly from Henkel’s 2014 Annual Report or website. Capacity information is
collected from CAHA’s in-house LAB Database as well as information available in Henkel publications. Some capacity figures are
multipurpose and should only be considered estimations.

COLIN A. HOUSTON & ASSOCIATES, INC.
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RAW MATERIAL PRICES
Crude
Brent Crude moved above $60/bbl at the end of October and has not looked back. The latest OPEC meeting at the end of November
approved an extension of the OPEC production cuts through the whole of 2018. Price volatility has declined as parties have
downplayed the potential revival of shale oil to upend price levels in 2018.

Kerosene
The U.S. jet kerosene average ranged between $559-597/ton in November, with an average daily value of $582. In Europe, kerosene
averaged $608/ton in November, ranging from $591 to $620/ton. Singapore jet kerosene prices ranged from $560 to $595/ton in
November, averaging $583/ton during the month.

JET FUEL KEROSENE PRICES - MONTHLY FOB AVERAGE
USGC
¢/gal

¢/lb

Europe & CIS
$/ton

€/ton

$/ton

Singapore
$/bbl

JET FUEL KEROSENE DAILY PRICES - NOVEMBER 27, 2017
U.S.G.C. (FOB)

$/ton

Europe & CIS

Singapore FOB

¢/gal

¢/gal

¢/gal

Nov

¢/lb

¢/lb

¢/lb

Oct

$/mt

$/mt

$/mt

Sept

€/mt

€/mt

€/mt

Sources: U.S. DOE, Platts, Reuters. Jet fuel = 7.88bbl/ton,
Oanda f(x) €1=1.19264 (11/27/17)

Sources: U.S. DOE, Platts, Reuters-Oanda f(x) €1=1.19264
(11/27/17)
Jet fuel Conversion = 7.88bbl/ton

Benzene
U.S.G.C. contract benzene prices for December settled up
$3.30-3.40/gal FOB, an increase of 46-53¢/gal from November
contract levels. The initial European December contracts
agreed up €145/ton to reach €847/ton CIF, ($1,002/ton at
the agreed exchange rate of €1=$1.1827). JXTG Nippon Oil
& Energy had initially proposed a $95/ton increase for the
December Asia Contract Price (ACP), however settled at a $80
increase to reach $885/ton CFR Asia. Spot benzene prices in
South Korea declined to an average of $849/ton FOB during
November, ranging from $810 to $892/ton.

CONTRACT BENZENE PRICES
USGC (FOB)
$/gal

NW Eur (CIF)
¢/lb

€/ton

$/ton

ACP (CIF)
$/ton

Dec
Nov
Oct
Sept
Benzene Conversion = 7.364lb/gal

n-Paraffins
Contract light cut n-paraffin prices are reported in the range of
$850-900/ton in December, reflecting the increase in kerosene
prices seen during the last two months.
n-PARAFFIN PRICES
$/mt CFR, Asia Contract
December
November

COLIN A. HOUSTON & ASSOCIATES, INC.
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LAB PRICES
LAB PRICES
U.S. - Del
¢/lb

NW Europe - Del

$/ton

€/ton

$/ton

Southeast Asia

Middle East

$/ton CFR

$/ton CFR

December
November
Del = Delivered CFR = cost & freight

Exchange rate: December €1=1.1926 (11/27/17), November €1=1.176

LAB Prices
Americas – U.S. prices increased 2-3¢/lb in December, following
a mix of price changes in November. One producer declined
by 1¢/lb in November while others increased by around 2¢/lb
based on varying feedstock costs. Prices in Mexico and Central
America have risen to $1,350-1,450/ton CFR for bulk quantities.
NW Europe – December LAB prices increased by €60/ton,
pushing contract volumes over €1,400/ton delivered NW
Europe.

Southeast Asia – Increased availability from local suppliers
after restarting from maintenance shutdowns has curbed the
rate of rising LAB prices for December, despite a persistent
increase in feedstock costs. Prices are reported in the $1,2501,300/ton CFR range in Southeast Asia, up around $30-50/ton
from November price levels.
Middle East – Prices in the GCC and surrounding region are
reported in the range of $1,300-1,350/ton CFR.

Currency Exchange Rates
U.S. DOLLAR TO EURO
AVERAGE EXCHANGE
RATE
*December

1.192

November

1.176

October

1.173

September

1.187

Update:
The prices section now includes the following
additional data tables:
•

Jet Kerosene Monthly FOB Average

•

Contract Benzene Prices

•

Currency Exchange Rates ($/€)

*12/1/17 Source:
Oanda Interbank
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Sample

LAB MARKET REPORT NEWSLETTER MONTHLY CALENDAR, 2018
Issue Date

LAB Regional Profile

Feature Articles

January

Linear Alpha Olefins

February

GTL Developments

March
April

North America
Central & South America

May
June

Company: RSPL
Central & West Europe

July
August

Feedstock: n-Paraffins
Asia/Pacific

September
October

Country: India
East Europe

November
December

Company: P&G

Country: Vietnam
MES

Middle East/Africa

YE Supply/Demand Balance

Subscription Details:
Subscriptions to The LAB Market Report Newsletter are available on a calendar year basis for 12
monthly issues, January — December, only. Further information about this report may be found at
www.colinhouston.com/newsletters, or contact us at the address below.

Colin A. Houston & Associates, Inc.
262 Eastgate Drive 323
Aiken, South Carolina 29803 USA
Telephone
+1 803 226-0350
Email		
CAHA_Research@colinhouston.com
Online		
www.colin-houston.com

COLIN A. HOUSTON & ASSOCIATES, INC.

12

